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Live Cattle/
Hog/Chicken
Production 
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Processed meat
production,
logistics and
sales
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a���Ý�”�§�”�£ External customers (Mass retailers, food retailers, butcher shops, fresh meat distributors, manufacturers of prepared dishes, restaurants, manufacturers of processed foods)
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Global Network
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NH Foods Group
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Processed Foods 
Business 
Division
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Overseas 
Business 
Division






